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WILPF Save the Water Campaign

                Action Toolkit


Bottled Water Free Zones


Work with local restaurants, schools, community centers and other public spaces to declare themselves bottled water free zones!

Water is a human right and earth right-not a commodity! Bottled Water is expensive, wasteful, and not so pure.
Thanks to the hard work of water activists, the bottled water myth is cracking. Cities like San Francisco, New York, Chicago, Los Angeles and Salt Lake City have already banned or taxed bottled water, and the national print and television media is starting to take notice. 
Individuals can make a difference by committing to boycott bottled water in their everyday lives. But, in order to make a significant dent in the profits of the industry and to continue widespread public outreach and education, WILPF is adopting a strategy that targets institutions in your community. 

Local restaurants, schools, community centers and governments must be bottled water free! This is a direct action campaign that includes elements of media, community outreach, education, and targeted action. 

 This action packet contains: 
1. A step by step guide to pressuring institutions to boycott bottled water

2. Bottled Water Free Zone stickers to place in the windows of institutions that have agreed to boycott the bottle. 
3. A pledge to boycott bottled water for business owners and public officials to sign

4. WILPF Bottled Water Brochures to place in the restaurants, etcetera who comply with the bottled water boycott


5. Media articles from Summer 2007 highlighting the backlash against the bottle. 

For more information on WILPF’s Save the Water Campaign and the Bottled Water Free Zone initative, please contact Kate Zaidan, Program Coordinator at 215-563-7110 or kzaidan@wilpf.org
A How-To Guide

1. Before you do anything else, contact the WILPF Program office and let us know you are working on the initiative! We will provide you with resources, guidance, and networking opportunities. 

2. The Bottled Water Free Zone initiative is a direct action campaign. Many institutions will not willingly commit to becoming a bottled water free zone, and your branch will need to apply direct pressure to the business owners or public officials.


3.  Begin by setting clear goals. Your strategy will depend on the circumstances in your community, but make sure to set short term, medium term and long term goals. For instance, you may know of a food co-op or sustainable business who will willingly commit to a bottled water free existence: this is a great place to start! Set a target for numbers of restaurants you want committed to a bottled water free business, and build towards a city wide boycott. 

4. Craft a message. Use WILPF materials and other information about the problems of bottled water to create a clear, concise and consistent message to convey to the managers and public officials. Think strategically about what points you want to get across. What arguments will have the greatest impact? How can you frame those arguments effectively? 

5. Meet with the person who has the ability to make the decision to become a bottled water free zone. This could be a store manager, a school superintendent or a government official. Ask them to display the sticker and brochures prominently, and to sign the pledge to boycott bottled water. If they say yes, great! Move on to the next step in your campaign. If they say no…

a. Build broad public support. This requires a grassroots organizing initiative to generate a sign on letter, petition or other low-level tactic to pressure the manager to boycott bottled water. Ask again, this time armed with broad public support. 
b. Escalate your tactics. Host demonstrations outside, organize a call-in day, start building pressure use creative tactics that you haven’t used before. 

6. Publicize your victories! Use the enclosed media toolkit and sample press release to generate press around your bottled water free community! 
Editorial: Santa Clara Valley Water District joins wave, promotes use of tap water over bottled

Mercury News Editorial

Article Launched: 09/25/2007 01:49:11 AM PDT

It has become a fixture of everyday life - at business meetings, in school lunchboxes, on soccer fields. Bottled water is everywhere.

But it's time to re-evaluate the bottled water boom.

One group that's rightly doing so is the Santa Clara Valley Water District. The agency is embarking on a campaign to promote tap water over bottled water ("Tap is Back"). Its board will vote today on banning the use of district funds for buying single-serving bottled water and stopping the sale of the product in its cafeteria.

These would be largely symbolic but sensible steps. As steward and supplier of water to 1.7 million Silicon Valley residents, the district should push its own product - tap water - while highlighting the environmental problems, financial waste and health misconceptions surrounding bottled water.

More businesses and residents should follow the water district's lead. They should adopt habits like filtering tap water or using bottles that are refillable - steps that often provide good-tasting water in a convenient form while going easy on the environment and finances.

The environmental case against bottled water is mounting.

Americans bought 8.24 billion gallons of bottled water last year, most of it sold in plastic bottles made with fossil fuels. The Pacific Institute estimates that it took more than 17 million barrels of oil to make the plastic bottles, creating more than 2.5 million tons of climate-changing carbon dioxide. It took three liters of water to produce a liter of bottled water, the group estimates.

And that's without the energy needed to transport all those heavy bottles in trucks, trains and ships, sometimes from as far away as Italy or Fiji. Plus, an estimated 86 percent of plastic water bottles ends up in the garbage.

What's more, there are plenty of misconceptions about how clean and safe bottled water is, despite ads and bottle labels evoking pristine glaciers and mountain springs. About one-fourth of bottled water is actually packaged tap water.

The Natural Resources Defense Council tested more than 1,000 bottles of 103 brands and found that one-third contained some level of contamination.

Little wonder that a bottled water backlash has emerged as a hip new ethos among the environmentally conscious. San Francisco Mayor Gavin Newsom in June banned city departments from purchasing bottled water. Chez Panisse, the trend-setting Berkeley restaurant, and other Bay Area eateries recently have stopped serving it, preferring instead to filter or carbonate tap water.

American consumers, who spent $15 billion on bottled water last year, are always free to pay a premium for something that comes for free out of the faucet. But before they do, they should think twice about the impacts of their choice.
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County does not spend public money on bottled water                                                      
By Allison Arthur

Educating people about the cost of bottled water on the environment might surface soon in Jefferson County.

Rural Port Townsend resident Tom Thiersch initially asked county government to follow the City of San Francisco's lead and stop purchasing bottled water.

Upon investigation, County Administrator John Fischbach said he learned the county doesn't spend money on bottled water and so has declined Thiersch's proposed resolution.

Fischbach did agree with Thiersch's suggestion on education.

Thiersch says doing that is in keeping with the resolution commissioners approved not long ago on climate control. And he's looking forward to seeing what the county does to curb the use of plastic water bottles.

Thiersch, who comments regularly at county commission meetings, gave county commissioners a draft resolution July 9 that speaks to the rise of the bottled water industry at the expense of the environment. And he noted that San Francisco Mayor Gavin Newsom banned city purchases of bottled water.

"Whereas, the global consumption of bottled water was measured at 41 billion gallons in 2004, up 57 percent from the previous five years. This consumption increase occurred despite the fact that bottled water often costs 240 to 10,000 times more than tap water," Thiersch's resolution states.

Fischbach told Thiersch that the county doesn't buy bottled water. Fischbach said that many department heads have opted to buy water at their own expense because the water in the County Courthouse doesn't taste good.

"The water in the courthouse does taste less than desirable, so I can see why people question it, and that's why we had it tested," Fischbach said. He said the tests showed the water is fine.

Some county department heads buy water for their employees. They pay for it themselves because Auditor Donna Eldridge has taken the position that the county can't pay for water for employees out of county funds. 

"I buy water for my staff and will continue to buy water for my staff as long as I'm in office," explained Eldridge. Like others in the courthouse, she buys water from Olympic Springs. Eldridge said people work better when they are hydrated, and there is no water available in her office otherwise. The nearest tap water would come from a restroom faucet.

Thiersch said he can understand people buying water for "scientific reasons" or if the water doesn't meet health codes. 

"If it's really awful water, that's one issue, but if there's nothing wrong with the water, why would you waste those resources to transport it?" Thiersch said.

Commission reaction

County Commission Chairman Phil Johnson said that Thiersch's proposal deserves some investigation. Commissioners drink water from a cooler, and Johnson says he drinks filtered water at home because he can taste the chlorine the city uses.

Commissioner John Austin told Thiersch in an email that he appreciated Thiersch's attention to the issue of individual plastic water bottles, but "I will address my energy and time to other environmental and county issues." Commissioner David Sullivan said plastic water bottles are a concern, especially when they end up in the ocean. After Thiersch suggested his resolution in early July, Fischbach sent an email to departments asking for comment. 

Reaction was varied, as Thiersch learned when he did an Open Public Records Act request to find out what officials really thought. Thiersch was disappointed.

"It seems that nearly all of these county 'leaders' are extraordinarily insensitive to the environmental impacts of the issue," Thiersch wrote.

Sheriff Mike Brasfield said his Port Hadlock office doesn't order or use bottled water, although several employees contribute to buying five-gallon bottles for the cooler. "Having said that, I don't see the need with all the pressing issues confronting the county to waste time on such a resolution. Grumble, grumble," he wrote.

Clerk Ruth Gordon said if the county would supply onsite filtration of drinking water she thinks most employees would stop drinking bottled water. As it is, Superior Court Judge Craddock Verser buys drinking water in five-gallon bottles from his own funds.

She noted later that the courthouse plumbing is old and she questioned what might be coming through the pipes other than water. Thiersch did like some comments.

Katherine Baril of Washington State University Extension suggested the county approach the matter as an educational issue. Baril said WSU has not had bottled water for more than 10 years and had only a handful of comments questioning that. She suggested she could prepare some posters and articles about bottled water to help people evaluate information. She also suggested that testing of the water in the courthouse be done again to see if concerns about taste, health or contamination can be alleviated.

Baril also noted that several well-known brands of bottled water are reprocessed from municipal water systems.

Like Baril, Thiersch says he would like to see the county engage the community in discussion of the issue and educate people. Fischbach said last week he likes Baril's approach. A decision on how to pursue an educational effort has not been determined, Fischbach said.

Thiersch said transporting bottled water involves burning "massive quantities of fossil fuels," which is a waste considering bottled water is often inferior to the quality of local tap water.

More than 50 billion plastic bottles end up in the nation's landfills each year. and they take "1,000 years to biodegrade," Thiersch said. Thiersch suggests it's time Jefferson County takes the lead, educates people about the impacts of plastic bottles, and tries to curb the tsunami of them at the county landfill.
